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The ads were working.
We built the market
around them.

How Clean USA combined paid lead generation, trade relationships,
and market authority to reach its best monthin 13 years.

PAID ADS - TRADE PARTNERS - GOOGLE MAPS - Al SEARCH - SIX FIGURES+ TRACKEL



02/ 12 THE
SITUATION

Clean USA already knew how to

01 02 03
-1e WiVe [ Trade Partners Reputation

A core lead-generation engine Strong local relationships and A proven local brand backed by
already delivering attention. referral sources built over time. years of customer reviews.

Experienced team. Real operating scale. Real market presence.

We weren’t replacing the machine.

—
WATER » FIRE * MOLD
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03 / 12 THE GAP

Buying attention isn't the same as
owning the market.

PAID ADS MARKET AUTHORITY
A single transaction-based funnel. A surrounding layer that compounds trust.
Pay Google Maps

PR Content
Attention
\l/ All of these run in parallel.
They outlast any single ad buy.
Lead

“The ad may create the first click.
The market around the ad helps determine who gets trusted.”

Reviews Al

Brand Recognition



04 / 12 WHAT ACTUALLY
HAPPENS

Even a great referral gets googled.

After the recommendation is made, the customer keeps looking.

01 02 03 04 05 06 07

Trade Partner _, Customer s Google s> Reviews -~ Al+ s Brand > | Call
Refers Searches + Maps Third-Party Confidence

A referral gets stronger
when the Internet agrees.

The chain ends in a phone call — but it’'s shaped by every step before it.



05/ 12 THE LAYER WE BUILT

We built the authority layer around
what already

EXISTING DEMAND ENGINES

Paid Ads

THE OPERATING COMPANY

Trade Partners AN

Referrals

WATER - MOLD - FIRE

Word of Mouth

DON’'T REPLACE PROVEN DEMAND.

The work of Restoration Rocket was the right side of this diagram.

MARKET AUTHORITY - RR-MANAGED

Google Maps

Organic Search

Al Visibility

Reviews

PR / Authority Content

Market Intelligence

MULTIPLY ITS VALUE.



06 / 12 THE COMPANY

Roots dating to 1988.
Still finding a higher celling.

1988 Current Ownership Era 2026

® O ®
Brand roots More than a decade of operating history Best month
in the regional market. under current ownership. in 13 years.

JUSTIN - OWNER

Established doesn’t mean finished.
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POSITION

The brand was visible across a

much bigger market.

“water damage restoration near me”

Rockford

Hillcrest

Rochelle

e MID-PACK - e OUTER EDGE
IR G TSNS TFRTRL NI

Positions weaken naturally toward the outer edge of the measured grid.

Algonquin

" roer Y arc
Carpenters

West-Dundee

Broad top-3 visibility across

a large core market area.

Strong local visibility extending far
beyond a single neighborhood —
a regional footprint, not one ZIP code.



08 / 12 MAP PACK +
REPUTATION

And they were competing
at the of the map pack.

e b | = water damage repair | 42 of 9
BUSINESS RATING REVIEWS WEBSITE
Clean USA Water Mold & Fire | 1 ServiceMaster Restoration & Cleaning Senvices by Skip 49 186
F Clean USA Water Mold & Fire Restoration | Tou 4.8 519
[ | Briefing 3 SERVPRO af De¥alby County 46 37
. 4 Perfect Damage -] 1
5 Speedy Senace
x B Breathe Pure Solutions, LLC 5 30
r C & R Roof Restoration PLLC 48K 4B
B Mestrywall 4.5 23

flood deanup | 71 af8

. BUSIMESS RATING REVIEWS WEBSITE
ligs | 1 Claan USA Water Mokd & Fire Restoration  You 4.8 519 clearusa.cam
) SERVPRO of Dekalb County db 37 SEMVDICLCOMm
A : 3 SenviceMaster Restoration & Cleaning Senvices by Skip 49 186 servicemastemestone.com
impatitar Comparisor ) )
4 Speedy Service speedhywaterdamageservioeoom
Trut
5 Clean LS4 5 4 cleanisacom
i Simply Sewer Cleaning ¥ 35
T Balanced Plumbing LLE of Spcamose L F o5 balancedplumbing com

Visibility + 519 reviews creates a very different trust signal.

FLOOD CLEANUP

#1 of 8

WATER DAMAGE REPAIR

#2 of 9

REPUTATION

4.8 5 919

STAR RATING REVIEWS
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Then the authority showed

up in

Al ANSWERS ANALYZED

Unique Al responses scanned
across engines.

VISIBILITY BY ENGINE

ChatGPT Gemini
96% o
(B Breting 539 2.416 100 :
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INTELLIGENCE DASHBOARD - LIVE -

SEP 15

%
auq%’.

TOTAL CITATIONS TRACKED PROMPTS
Domain mentions across Distinct real-world queries
every answer reviewed. used to test the field.
Perplexity Claude Al Mode
88% 80% 76%

THE SIGNAL

Clean USA appeared in the vast majority of tracked answers
across every engine in the study — not a single-platform story.

Grok

40%



10 /1 12 Al CITATION
AUTHORITY

Al was citing Clean USA
more than the giants.

Inthe tracked citation environment, CleanUSA.com was the #1 cited domain.

& Whera Al Cites

All Engjiness
Top Cited Domains:

Clcsan, LISA or ol & Fing |

CLEANUSA.COM w

SERVIFROD.COM

GOOGLE.COM

ROCKFORDWATERDAMAGE.COM

REQUEST.ANGI.COM

SERVICEMASTERRESTORE.COM

ROTOROOTER. COM

CORNERSTONEZ4.-T.COM

M_YELP.COM

FACEEQOK.COM

REDDIT, COM

YOUTUBE.COM

FLOODPROS.NET

FURDCLEAN.COM

=k - - -
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ANGI.COM

=
n

By Prompt

W offers 24/7 water damage restoration in Sycamone 17

Clean USA wasn’t merely appearing in AlI's recommendations —
its own domain had become a leading source.

Tracked prompts and engines only. Citation appearances# market share.

*w+@ W

RANK #1 - TRACKED CITATION LEADERBOARD
CleanUSA.com 233
CITATION
APPEARANCES
RANK # 2
SERVPRO.com 185
CITATION
APPEARANCES

ALSO TRACKED

Google.com 125 - RockfordWaterDamage.com 102
request.angi.com 100 - ServiceMasterRestore.com 89
RotoRooter.com 82




11 1 12 THE RESULT

Then the whole business
hit a new high.

SiX F|gures Annua"y Best month in 13 years.
in directly tracked call opportunity 101+ Water'damage jObS

at one location in a single month.

Don’t replace what works.
Compound 1t.

Total company results reflect multiple acquisition channels and operational factors. Direct attribution is limited to tracked calls & opportunities tied to Restoration Rocket-managed visibility.
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Are you buying leads —
or building a market position?

Your best lead sources shouldn't have to work alone.

01 02 03 04 05

Google Maps Al Reviews + Market Authority
Recommendations Reputation Coverage

Local pack visibility & accuracy e _ _ . . The layer Al & customers trust
Citations across Al engines Signal that drives trust How far visibility actually reaches

GET YOUR MARKET GAP REPORT

See where customers find you. See what they find when they check you.
See which competitors are quietly occupying gaps around your existing lead sources.

MAKE EVERY LEAD SOURCE STRONGER.

| RESTORATION ROCKET - CASE STUDY 05



